
2022 Swinburne Career
Practitioners’ Seminar

Media and 
Communication
Media and communication 
for an evolving landscape
Professor James Verdon 
Dean, School of Social Science, Media, Film and Education

2023 Swinburne 
Career Practitioner Seminar



We respectfully acknowledge the Wurundjeri People of the Kulin Nation, who 
are the Traditional Owners of the land on which Swinburne’s Australian 
campuses are located in Melbourne’s east and outer-east, and pay our 
respect to their Elders past, present and emerging.

We are honoured to recognise our connection to Wurundjeri Country, 
history, culture, and spirituality through these locations, and strive to ensure 
that we operate in a manner that respects and honours the Elders and 
Ancestors of these lands.

We also respectfully acknowledge Swinburne’s Aboriginal and Torres Strait 
Islander staff, students, alumni, partners and visitors.

We also acknowledge and respect the Traditional Owners of lands across 
Australia, their Elders, Ancestors, cultures, and heritage, and recognise the 
continuing sovereignties of all Aboriginal and Torres Strait Islander Nations.

Acknowledgement of Country



Welcome & Introductions 

Department of Media and Communication:

• Professor Therese Davis, Chair

• Associate Professor Dan Golding, Deputy Chair

• Associate Professor Liam Burke, Discipline Coordinator for Cinema and Screen Studies 
Major

Special guests:

• Benjamin Haller, Memberships and Engagement Officer
ACMI (Australian Centre for the Moving Image)

• Andrew Roberts
Swinburne Screen Studies graduate.



next gen_now

Bachelor of Media and Communication 
(Professional) 

Bachelor of Media and Communication



Course at a glance



next gen_now features 

Currently the second largest Media and Communication program in Victoria with 1,100 
students.

Widest choice of major discipline areas.

Focus on developing key skills in professional communication and media content creation.

Industry placements, internships, projects. Long-established industry connections provide 
opportunities for practical, experiential learning relevant to growing areas of employment.

Four innovative tech-rich core units. Students interact with new technology and learn about 
issues such as the influence of social networking, crisis communication, media ownership, 
big data and the impact of AI on media industries and social communication.

Students graduate with an Adobe professional portfolio.



Where our students build careers

• Corporate and government communications

• Streaming companies

• News websites and newspapers

• Public relations agencies

• Digital marketing

• Media and content creation

• Cinemas and film festivals

• Television

• Radio and podcast production

• Publishing industry



Work-integrated learning opportunities – examples of 
past internships and placements

• Deloitte Digital – Comms 

• Kantar ( Heinz, Coles) – Marketing 

• Australian Local Government Women’s Association – Social media  

• Museums Victoria – YouTube branding 

• UK Motorsport  - Comms

• Makassar Literary Festival – Assistant to Director 

• NGV  - Social media 

• Siemens – Graphic design/communications

• Dandenong Markets - Marketing

• MediaMonitors – Media analytics 

• Fenton & Associates – PR Consultant

• Tennis Australia - Media consultant 



Embedded industry-linked projects

1. Industry capstone project – major area of study 

Students work in teams on a real project brief presented by one of our industry partners.  Partners 
provide advice, support, feedback and assessment. And, if the solution or artefact meets their needs, 
they use it.

2. Industry brief 

Industry partners brief students on an issue currently challenging their business.  Students work in 
teams, create a solution, and present their solution to the business or community group for feedback 
and assessment.

3. Industry standard 

Students undertake an activity in which they solve problems using current standard industry practices, 
tools and approaches. 

4 Industry-related activity 

Students solve a genuine and tricky industry problem relevant to media and communication by 
exploring a range of case studies. 





Screen Culture Industry

• Distribution

• Exhibition

• Curatorship

• Production

• Education

• Policy

• Entertainment Journalism

• And many more



Screen Studies 
Work Integrated Learning
Screen Journalism Video Essays Exhibition Content Creation Comics

Transmedia Franchise Pitches Screen Tourism Apps





Movie Mogul
Example Industry-Linked Capstone Project: 
Cinema and Screen Studies Major and ACMI
(Australian Centre for the Moving Image)



Benjamin Haller
ACMI Memberships and Engagement Officer









Student 
Experience

Andrew Roberts
Screen Studies Graduate







Questions



More industry projects with ACMI 







“It was such an incredible opportunity to create constellations for ACMI! I’m really 
proud and I feel ecstatic knowing that it’s finally open to the public.”
- Adam Virgona , Cinema & Screen Studies student

“The project made me aware of the countless opportunities I could take up in the 
future – and to not let those opportunities slip by.” 
- Kristian Vass, Cinema & Screen Studies student







Summing up - Benefits to students 

• Real insights into media and communication industries

• Work on real solutions to real industry and community problems

• Learn how to apply knowledge to industry

• Improve teamwork skills

• Interact and network with industry professionals

• Develop initiative and problem-solving capacity.
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