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“MARKETING IS THE ACTIVITY, SET OF INSTITUTIONS, 
AND PROCESSES FOR CREATING, COMMUNICATING, 

DELIVERING, AND EXCHANGING OFFERINGS THAT 
HAVE VALUE FOR CUSTOMERS, CLIENTS, PARTNERS, 

AND SOCIETY AT LARGE.”

WHAT IS MARKETING?



GOOD VS BAD MARKETING

Source: Forbes

Designing, communicating and co -creating value 
to customers in a way that benefits society at 

large.

Unethical and poor customer experience

“Apple had purposely slowed down older iPhones to compensate 
for decaying batteries.”

“United Airlines felt the fallout worldwide when two security officers 
forcibly removed a bloodied passenger off an overbooked United 

flight.”

http://fortune.com/2017/12/20/apple-iphone-battery-slowdown/


AREAS OF STUDY IN MARKETING

Learn how business results are achieved 
through the development and endorsement 
of insights into customer behaviour

Market research, buyer behaviour and 
customer experience design and 
management of

• branding
• new product development
• services marketing
• business to business marketing
• marketing communication
• digital marketing
• distribution

Marketing strategy and planning, integrating it 
all to plan and execute.



CAREERS IN MARKETING



CAREERS IN MARKETING



CAREERS IN MARKETING



EXAMPLE SALARIES

Source: GlassDoor



TOP DIGITAL TRENDS

Euromonitor International: Top 5 Digital Consumer Trends 2019 Report

Digital Consumer Trends

Trend 1 Consumers seek digital balance

Trend 2 Outlets get autonomous

Trend 3 Brands search for their voice

Trend 4
Consumers take the customer 
experience (CX) wheel

Trend 5 Super apps go global



MARKETING 
AND 

COVID -19



BUYING PATTERNS Understanding motivations, 
psychological processes, patterns of 
behaviour, role of communications 

and value of data 



CLOSURES / DISTRIBUTION CHANGE
Transition to eCommerce, restructuring how and 

why consumers buy, rebuilding of consumer 
trust, safety for certain products/industries



DELIVERY OF SERVICES / EXPERIENCES
Increase transition of 

services and experiences 
to online consumption. 

Seek to create and 
maintain social 

connection and quality 
of experience.

Use of technology is 
service experience and 

customer journey.



MARKETING ADAPTION TO….

• ONLINE DISTRIBUTION AND DELIVERY

• INNOVATIVE DESIGN OF PRODUCTS

• DATA / DIGITAL / TECHNOLOGY + MARKETING NEXUS

• SOCIALLY CONSCIOUS COMMUNICATION / BRANDING

• ENTREPRENEURIAL APPROACHES



TRANSLATION TO COURSES

How to these themes play out in Courses?

Opportunity Discovery, Creativity and Design
Strategic and Entrepreneurial Marketing

Data Empowered Marketing
Consumer Behaviour

Global Digital Marketing
Branding and Creative Innovation

Services Marketing and Customer Management
Marketing Strategy and Planning

Marketing Communications Agency

Marketing Research and Analytics
Integrated Marketing Communication

Consumer Behaviour
Marketing and Innovation

Frontiers in Digital Marketing
Marketing Strategy and Planning

Innovative Branding
Marketing Insights



OUR MARKETING OFFERING

UNDERGRADUATE
Bachelor of Business 

(majoring in Marketing)

CORE 
8 units +

Mkting
8 units +

Minor
4 units

Minor
4 units

OR Co-Major
8 units

POSTGRADUATE

++

Advanced
Master 

Of 
Marketing

16 units

Master 
Of 

Marketing

12 units

Graduate 
Certificate

of 
Marketing

8 units



WHY STUDY AT SWINBURNE 

• INNOVATIVE CONTENT (DIGITAL AND TECHNOLOGY)

• INDUSTRY CO-CREATION (AGENCIES, SOCIAL MEDIA, FMCG, SERVICES)

• EMPLOYMENT PATHWAYS (INTERNSHIPS AND PLACEMENTS)

• PERSONALISED TEACHING AND LEARNING (SMALL CLASSES) 

• FLEXIBLE STUDY (BLENDED AND ONLINE) 

A Swinburne Student Story and Outcome



THANK YOU
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