
MANAGEMENT AND 
DIGITAL MEDIA

Dr Asank a Gunasek ara 
Dr Vlad  Dem sar

Sw inbu rne Business 
School 



COVID-19        A BUSINESS OPPORTUNITY ?

FIRST AND FOREMOST, A GLOBAL HUMANITARIAN 
CHALLENGE

• Once in a 100-year event 

• Impacted the whole world in short period of time 

• No country in the world was prepared 

• There are more unknowns than knowns

• Businesses need fresh thinking, innovations, collaborations to 

effectively face the challenge – may create new opportunities 



COVID-19 BUSINESS RELATED MEGA TRENDS

Global economic disruption

Increased reliance of big data

Mandatory remote work

Digitisation of learning

Strengthening digital infrastructure



COVID-19 IMPACT ON THE W AY ORGANISATIONS 
W ORK

• Work is an outcome not a place 
• Reinforce gender roles – Women may quit 
• More digital events 
• Traditional management structures will be 

challenged 
• Workforce automation may accelerate 
• Job security /multiple part-time or short-

time jobs 



CHANGING W ORLD OF BUSINESS & MANAGEMENT

Ideal W ork er 
• Balancing many 

commitment at 
the same time 

• Productive as they 
were in the office

Ideal Leader
• Tap into suffering 

to build meaning 

• Crisis management - a key competency 
• Lead with personalisation not standardisation 
• Compassion and empathy 
• Mental health and wellbeing of employees 
• Many difficult conversations

• Willingness to change 
• Self-motivation, management/leadership
• Digital literacy & Communication
• Trustworthiness
• Emotional, cultural and social intelligence 



SW INBURNE IS READY FOR DISRUPTION

 Blended learning 

“We aim to deliver future ready learners, 
research with impact and innovative 

enterprise”

 Industry partnership 

 Research



W HY SW INBURNE TO STUDY MANAGEMT?

Good m anag em en t  requ ires 
ag ile, socially responsib le leaders 

Invaluab le sk il ls and  
con f idence help  ou r 

g raduat es land  a job  in  t heir 
f ield

W e are ag ile and  
con t inuously adap t ing

W e leverag e f rom  est ab lished  
indust ry part nersh ips

Our of fer ing s ext end  t o b roader 
d iscip lines 
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Dig it al m ed ia h as com p let ely 
revolu t ion ised  t h e m ark et in g  
d iscip lin e. 

Dig ital m ed ia ensures com panies 
can reach, com m unicate and  
p rovide value to their target  
custom ers, in  a w ay that  is m ore 
effect ive and  efficient  than 
t rad it ional m ed ia. 

W e understand  that  d ig ital 
m arket ing  is a key d riving  force 
beh ind  m arket ing  and  business 
in  the 21st century. That ’s w hy w e 
offer d ig ital m arket ing  at  
Sw inburne. 



COVID-19 RESULTING IN CHANGES IN 
CONSUMER BEHAVIOUR

Consum ers spend ing  
m ore t im e on line for  

w ork , social in t eract ion  & 
shopp ing

Hig her p roport ion  of  
on line shopp ing  –

increase of  alm ost  80% 
in  Nort h  Am erica

Sou rce: ccin sig h t .org



COVID-19 IS ACCELERATING THE MOVE TO 
DIGITAL MARKETING

• Mark et ing  leaders p lann ing  t o increase 
invest m en t  in  d ig it al m ark et ing  
(Gart ner, 2020)

• Reduct ion  in  physical in t eract ion  
m eans b rands are m ore rel ian t  on  
d ig it al st rat eg y (Forbes, 2020)

• Cust om ers are research ing  and  in t eract ing  
w it h  b rands on line m ore, and  b rands m ust  
respond  qu ick ly (HubSpot , 2020)



W HY STUDY DIGITAL MARKETING?

• GROW ING JOB MARKET – LOCAL AND INTERNATIONAL

• STRONG GRADUATE RECRUITMENT – INTERNSHIP & ONGOING

• HIGHLY SPECIALISED SKILLS – SKILL GAP INCREASING

• HIGHER SALARIES – DUE TO SPECIALISATION

• DYNAMIC & EXCITING CAREER – RAPIDLY CHANGING FIELD



JOB OUTLOOK – AUSTRALIA 
• Graduat e posit ions $60k to 65k package + super

• Dig it al specialist s $85,000 + super + bonuses

• Dig it al d irect ors $200,000 + car + super + bonus

• Mark et ing  Execu t ive $$$$$

Dem and  for  d ig it a l m a rk et ing  specia lisa t ions 
bet w een  now  and  2023, is expect ed  t o g row  
very st rong ly. 



CLIENT SIDE AGENCY SIDE



DIGITAL MARKETING SPECIALISATIONS
VARIOUS MANAGEMENT, AGENCY & CONSULTING ROLES 

Dig it al consu lt ing

Dat a analyt ics

Social Med ia Mark et ingSearch  Eng ine Mark et ing

Con t en t  & em ail m ark et ing UX Desig n



W HY STUDY MARKETING AT SW INBURNE?

• INNOVATIVE CONTENT (DATA-ORIENTED AND TECHNOLOGY)

• INDUSTY-ENGAGED (KMART, FACEBOOK, AUSTRALIA POST et c.) 

• EMPLOYMENT PATHW AYS (INTERNSHIPS AND PLACEMENTS)

• PERSONALISED TEACHING AND LEARNING (SMALL CLASSES) 

• FLEXIBLE STUDY (BLENDED AND ONLINE) 



MARKETING AT SW INBURNE

UNDERGRADUATE
Bachelor of  Business 

m ajor ing  in  Mark et ing

Mark et ing

CORE 
8 units +

MKTG
8 units +

Minor
4 units

Minor
4 units

OR Co-Major
8 units

POSTGRADUATE
Mast er of  Mark et ing

Mark et ing

++

Master of 
Marketing 
(Advanced) 

4 units

Master of 
Marketing

8 units

Graduate 
Certificate
Marketing

4 units



THANK YOU
& QUESTIONS
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