Created 26/06/2007

2007 Student Feedback on Subjects Completion Report

Date survey submitted

Frequency Percent Valid Percent

Valid 14.05.2007 506 3.7 3.7

15.05.2007 1643 12.1 12.1

16.05.2007 1074 7.9 7.9

17.05.2007 717 5.3 5.3

18.05.2007 467 3.4 3.4

19.05.2007 270 2.0 2.0

20.05.2007 335 2.5 2.5

21.05.2007 594 4.4 4.4

22.05.2007 536 4.0 4.0

23.05.2007 502 3.7 3.7

24.05.2007 497 3.7 3.7

25.05.2007 431 3.2 3.2

26.05.2007 163 1.2 1.2

27.05.2007 195 1.4 1.4

28.05.2007 276 2.0 2.0

29.05.2007 423 3.1 3.1

30.05.2007 315 2.3 2.3

31.05.2007 259 1.9 1.9

01.06.2007 228 1.7 1.7

02.06.2007 184 1.4 1.4

03.06.2007 162 1.2 1.2

04.06.2007 265 2.0 2.0

05.06.2007 190 1.4 1.4

06.06.2007 203 1.5 1.5

07.06.2007 147 1.1 1.1

08.06.2007 159 1.2 1.2

09.06.2007 89 7 7

10.06.2007 82 .6 .6

11.06.2007 101 7 7

12.06.2007 168 1.2 1.2

13.06.2007 157 1.2 1.2

14.06.2007 122 9 .9

15.06.2007 204 1.5 1.5

16.06.2007 282 2.1 2.1

17.06.2007 208 1.5 1.5

18.06.2007 237 1.7 1.7

19.06.2007 217 1.6 1.6

20.06.2007 226 1.7 1.7

21.06.2007 118 9 .9

22.06.2007 144 1.1 1.1

23.06.2007 137 1.0 1.0

24.06.2007 138 1.0 1.0

25.06.2007 163 1.2 1.2

26.06.2007 14 1 A

Total 13548 100.0 100.0

Faculty
Frequency Percent Response rate

Valid BUSINESS AND ENTERPRISE 3359 24.8 30.83%

DESIGN 1905 14.1 33.05%

EEPINEERWG & INDUSTRIAL 1672 12.3 30.99%

INFORMATION &

COMMUNICATN TEC 2591 19.1 | 42.70%

LIFE AND SOCIAL SCIENCES 2593 19.1 34.81%

Swinburne at Lilydale 1347 9.9 | 26.02%

TAFE 81 .6 30.22%

Total 13548 100.0 | 33.03%
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Faculty
TAFE]
Swinburne at Lilydale —:|
LIFEAND SOCIALSCIENCES.— ]
INFORMATION & COMMUNICATN TEf ]
ENGINEERING & INDUSTRIAL S 7]
DESIGN 1]
BUSINESS AND ENTERPRI |
I I I I I I I I I I
0 10 20 30 40 50 60 70 80 90 100
Percent
Funding?2
Frequency Percent Valid Percent
Valid 1 29 2 2

CGS 8108 59.8 59.8

Fee Local 935 6.9 6.9

Fee OSeas 4472 33.0 33.0

Other 4 .0 .0

Total 13548 100.0 100.0

SFS - Online subject completions
BHRMO001B PERFORM & REWARD MANAGMT 4. 1
BHRMO002 HUMAN RES EMPLOYEE RELTNS 61. 14
BHRMO002B HUMAN RES EMPLOYEE RELTNS 6. 6
BOH200 RECRUITMENT SELECTION 65. 20
BOH200B RECRUITMENT SELECTION 14. 5
BOH300 HUMAN RESOURCE DEVELOP 63. 22
BOH300B HUMAN RESOURCE DEVELOP 11. 5
HAA119 POST-WAR ITALY 34, 4
HAA181 ITALY AND ITS LANGUAGE 1 71. 4
HAA184 ADVANCED ITALIAN 1A 18. 3
HAA281 ITALIAN 2X 22. 9
HAA282 INTRO BUS ITALIAN 2Y 12. 4
HAA284 ADVANCED ITALIAN 2A 16. 2
HAA285 INTRO BUS ITALIAN 2B 13. 7
HAA289 COMPARATIVE EURO POLITICS 27. 10
HAA387 ADVANCED BUSINESS ITALIAN 15. 10
HAF440 SOCIAL SCIENCE SEMINAR A 4. 4
HAF445 ISSUES IN THE SOC SC 5. 5
HAH100 INTRO TO PHILOSOPHY 112. 35
HAH103 CRITICAL THINKING 91. 36
HAH209 PHILOSOPHY OF CULTURE 24, 11
HAH222 PRACTICAL ETHICS 13. 4
HAH226 KNOWLEDGE, REASON & SOC 15. 6
HAJ102 INTRODUCTION TO JAPAN 82. 26
HAJ107 INTRODUCTORY JAPANESE 79. 42
HAJ131 ADVANCED JAPANESE 1A 21. 9
HAJ215 INTERMEDIATE JAPANESE 2A 16. 9
HAJ231 ADV WRITTEN JAPANESE 2A 19. 17
HAJ232 ADV SPOKEN JAPANESE 2A 17. 14
HAJ331 ADV WRIT BUS JAPANESE 24, 6
HAJ332 ADV SPOKEN BUSINESS JPNSE 24, 5
HAL103 WRITING FICTION 93. 33
HAL209 AUST WRITING & CULT CHANG 53. 21
HALM104 MEDIA LIT FILM: TEXT/CONT 281. 86
HALM200 READING, WRITING & CRITIC 85. 24
HALM312 CINEMA STUDIES 129. 40
HALM316 ELECTRONIC WRITING 73. 28
Subject Code, Subject Title, Number enrolled in subject, Number of surveys received
Page 2
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SFS - Online subject completions

HALM317
HAM113
HAM210
HAM211
HAM313
HAM411
HAM415
HAM419
HAM441
HAM442
HAM445
HAM447
HAP100
HAP231
HAP234
HAP332
HAS100
HAS290
HAS296
HAS316
HASA487
HAS492
HAS494
HASP201
HASP307
HASP309
HAT110
HAT119
HATCA410
HATCA412
HATC420
HATC421
HAY100
HAY206
HAY308
HAY309
HAY453
HAY454
HAY472
HAY527
HAYS530
HAYS535
HAY543
HAYC411
HAYC551
HAYC552
HAYC553
HBC110
HBC220
HBC221
HBC222
HBC223
HBC224
HBC225
HBC230
HBC330
HBC331
HBC339
HBC480
HBC580
HBC606
HBC607
HBC607B
HBC608
HBC610
HBC611
HBC614
HBC614B
HBC615

LITERATURE/MEDIA PROJECT
PROFESS COMMUNICAT PRAC
POPULAR CULTURE

NEW MEDIA

RADIO PROD AND CRITICISM
GLOB:MED AND TELECOMMUNIC
MEDIA ARTS IN AUSTRALIA
MEDIA INDUSTRY SEMINAR
RADIO IN AUSTRALIA

RADIO PRESENTATION

RADIO ADVERTS COPYWRITING
RADIO BROADCASTING PRACT
AUSTRALIAN POLITICS
DICT,DEMO AND DYNASTIES
WAR & PEACE GLOBAL WORLD
INTERN IN POLITICAL RES
SOCIOLOGY 1A

SOCIOLOGY OF THE BODY
FAMILY, SEX AND SOCIETY
MIGRATION AND ETHNICITY
HSG PRAC

URBAN SOCIAL THEORY

HSG ORG MGT

WORK IN AUSTRALIA
QUALITATIVE RES METHODS
SOCIAL RESEARCH DESIGN
AUSTRALIA: GLOBAL CONTEXT
ACADEMIC COMMUNICA SKILLS
EFFECTIVE COMMUNICATION
S'WARE FOR TECHNICAL COMM
DEVELOPING WEBSITES
USABILITY

PSYCHOLOGY 100
DEVELOPMENTAL PSYCHOLOGY
PSYCHOLOGY OF PERSONALITY
PSYCHOLOGICAL MEASUREMENT
ADVANCED QUANT METHODS
PSYCHOLOG ASSESSMENT
CONTEMPORARY PSYCHOLOGY
ADV PSYCH ASSESSMENT
COUNSELLING THEORY
DIAGNOS, TREATMENT & REF
PROFESSIONAL ETHICAL
FOUNDATIONS COUNSELLING 1
CBT & RESEARCH

CHILD PSYCH & ASSESSMENT
NEUROPSYCH & PSYCHOPHARM
ACCOUNTING FOR SUCCESS
FINANCIAL INFO SYSTEMS
CORPORATE ACCOUNTING
MGT DECISION MAKING
ANALYSIS COMP ADVANTAGE
FINANCIAL MANAGEMENT
AUDITING AND ASSURANCE
PERSONAL INVESTMENT
CURRENT ISSUES IN ACCOUNT
TAX ISSUES & PLANNING
FINANCIAL RISK MGT
ACCOUNT INFO & MAN DECISN
BUS FINANCE & QUANT ANALY
ACCOUNTING PRINCIPLES
ACCOUNTING INFO SYSTEMS
ACCOUNTING INFO SYSTEMS
BUS MODELLING & ANALYSIS
FINANCIAL REPORTING
MANAGERIAL ACCOUNTING
COMPANY AUDITING

COMPANY AUDITING
FINANCIAL ACC THEORY

41.

146.
190.

93.
99.
13.

12.
18.
18.
18.
18.

114.

22.
18.

246.

73.
88.
31.
49.

44,
31.
51.
27.
14.
12.
16.
16.

250.
208.
118.
121.

55.
53.
50.
19.
20.
10.

27.
13.
13.

543.
111.
162.
257.
125.
274.
161.
121.
110.
147.

94,
41.
80.
66.

112.

44,
64.

100.

73.
82.
17.
94,

11
47
59
32
44

PRk k o N o

25
10

103
25
32
19

[y

29
32
13

N NN WA

150
30
47
80
34
70
58
32
30
47
26
13
30
18
35

19
29
21
33

43

Subject Code, Subject Title, Number enrolled in subject, Number of surveys received
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SFS - Online subject completions

HBC616 INCOME TAX LAW 70. 27
HBC617 FINANCIAL RISK MANAGEMENT 14, 6
HBC618 PERSONAL INVESTMENT 11. 6
HBC618B PERSONAL INVESTMENT 7. 5
HBC619 STRATEGIC COST MANAGEMENT 16. 9
HBC620B CAPITAL MARKETS 7. 12
HBC687 FINANCE RISK MANAGEMENT 32. 11
HBE110 MICROECONOMICS 379. 100
HBE220 MACROECONOMICS 291. 65
HBE228 BANKING & FIN MARKETS 70. 25
HBE333 FIN INSTS & MONET POLICY 70. 25
HBE335 INTERNATIONAL FINANCE 116. 44
HBEG613 ECONOMICS 37. 14
HBF545 WORLDVIEWS STRAT 21 CENT 10. 6
HBG200 BUSINESS COMMUNICATION 18. 4
HBG270 E BUSINESS 48. 13
HBH110 ORGANISATIONS & MNGT 412. 116
HBH220 ORG BEHAVIOUR & CHANGE 135. 30
HBH222 ORG DESIGN & TECHNOLOGY 119. 44
HBH225 HRM IN CONT ORGANISATIONS 120. 34
HBH226 STRATEGIC HRM 67. 34
HBH323 INTERNATIONAL HRM & DIV 62. 31
HBH324 MNG WORKPLACE RELATIONS 41. 13
HBH325 HRM AND ENTREPRENEURSHIP 61. 22
HBH330 LEADERSHIP & ORG DYNAMICS 71. 24
HBH520 HRM - INTERNAL CONSULTANT 47. 9
HBH522 MANAG PEOPLE ACROSS CULT 75. 29
HBH526 HRM BUSINESS ENVIRONMENT 44, 7
HBH527 LEADERSHIP & TEAM DYNAMIC 49. 14
HBH580 STRAT HUMAN RESOURCE MANG 79. 31
HBH620 STRATEGIC HRM 20. 10
HBH621 ORGANISATIONAL CONTEXT 15. 6
HBH625 KNOWLEDGE MANANGEMENT 15. 7
HBI231 FOUNDATIONS OF INT BUS 103. 39
HBI288 EUROPEAN UNION 39. 20
HBI340 INT TRADE STRATEGITES 44, 17
HBI341 ASIA-BUSINESS CONTEXT 42. 18
HBI342 INTL INVESTMENT & TAX 43. 18
HBI392 EURO UNION - BUS CONTEXT 51. 18
HBI394 AMERICAS-BUSINESS CONTEXT 44. 24
HBI450 INTRO TO INTER BUSINESS 45. 18
HBI451 INT TRADE AND FINANCE 42. 15
HBI550 TRENDS IN INT BUSINESS 10. 6
HBI551 AUS TRADE & INVESTMENT 21. 6
HBI552 BUS ASIA AMERICAS & EUR 29. 14
HBI650 GLOBAL BUSINESS STRATEGY 22. 10
HBI651 INT CASE STUDIES 22. 8
HBL111 LAW IN GLOBAL BUSINESS 478. 100
HBL220 CONTRACT LAW 162. 34
HBL221 COMPANY LAW 160. 41
HBL222 MARKETING LAW 103. 43
HBL331 INT BUS LAW 80. 30
HBL333 FINANCE LAW 54. 19
HBL450 INT COMMERCIAL LAW 47. 23
HBL606 AUSTRALIAN CONTRACT LAW 95. 13
HBL607 AUSTRALIAN COMPANY LAW 84. 19
HBM110 THE MARKETING CONCEPT 405. 125
HBM220 MARKET BEHAVIOUR 119. 33
HBM222 MARKETING PLANNING 192. 56
HBM223 TRANSNATIONAL MARKETING 99. 24
HBM271 CUSTOMER REL'SHIP MNGT 68. 20
HBM272 EMARKETING 55. 20
HBM330 MARKETING INNOVATION MNGT 108. 34
HBM331 SER MKT & MANAGEMENT 77. 26
HBM333 COMMUNICATIONS 64. 20
HBM339 TRANSNL BUS PRACTICES 65. 28
HBM341 BUSINESS STRATEGY 116. 33
HBM421 MARKET BEHAVIOUR 62. 19
HBM422 MKTING INFO FOR DECN MAKG 55. 14

Subject Code, Subject Title, Number enrolled in subject, Number of surveys received
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SFS - Online subject completions

HBM423
HBM470
HBM480
HBM521
HBM522
HBM523
HBM524
HBM526
HBM527
HBM528
HBM530
HBO480
HBO680
HBO686
HBO687
HBP228
HBP336
HBP337
HBQ229
HBQ415
HBS580
HBS680
HBS688
HBS689
HBSG200
HBSG500
HBSH100
HD3D001
HD3D002
HD3D003
HD3D004
HD3D006
HDCO001
HDC002
HDC003
HDCO004
HDCO005
HDCO006
HDCO007
HDCO007S
HDCO008
HDCO008S
HDCO009
HDCO009S
HDCD612
HDCD613
HDCOM111
HDCOM112

HDCOM211
HDCOM212
HDCOM311
HDCOM311S
HDCOM312
HDCOM312S
HDCOM321S
HDCOM323
HDCOM323S
HDCOM411
HDFTV111
HDFTV112
HDFTV113
HDFTV211
HDFTV212
HDFTV221
HDFTV311
HDFTV312
HDFTV313
HDFTV411

MARKETING PLANNING

INT MARKETING & RESEARCH
STRATEGIC & ENTREP MARKET
PROJECT MANAGEMENT
CUSTOMER RLNSHIP MANGMNT
EMARKETING

MARKETING STRATEGY
INFORMATION ANALYSIS
MARKETING ENGINEERING
ENT & INNOV IN MKTING

SALES MANAGEMENT

LEADING

L/SHIP ENTRE INNOVATION
CONSULT PROCESS FOR ORGS
ORG CHANGE MANAGEMENT
MANUFACTURING MANAGEMENT
QUALITY MNGT IN MAN

MNG TECH & INNOVATION
MARKETING RESEARCH
RESEARCH METHODOLOGY
BUSINESS STRATEGY

CORP STRAT & ENTREPR/SHIP
STRATEGY FOR COMPET ADVAN
MANAGEMENT & INNOVATION
NEW VENTURE DEV & MGT
NEW VENTURE DEV & MNGT
BEHAVIOUR & COMM IN ORG
EXHIBITION DESIGN
FURNITURE DESIGN

PRODUCT DESIGN STUDIO 1
PRODUCT COMMUNICATION
COMMUNICATION TECH 2

20TH CENTURY DESIGN
METHODS OF INVESTIGATION
DESIGN STUDIO

DIGITAL DESIGN

CONTEMP DESIGN ISSUES
MANAGING DESIGN
COMMUNICATION PRACTICE
COMMUNICATION PRACTICE
DESIGN SYSTEMS & SERVICES
DESIGN SYSTEMS & SERVICES
DESIGN & BUSINESS STRAT
DESIGN & BUSINESS STRAT
APPLIED INFO DESIGN

DR - STRATEGIC BRAND MGT
INTRO COMMUNICATION DSN
TYPOGRAPHY

TYPOGRAPHY FOR PUBLICATN
PACKAGE DESIGN

COMM DESIGN STRATEGY
COMM DESIGN STRATEGY
DESIGN FOR PRODUCTION
DESIGN FOR PRODUCTION
PUBLICATION DESIGN
ADVERTISING DESIGN
ADVERTISING DESIGN
IDENTITY DESIGN

S & D: NARRATIVE FILM
PRODUCTION TECHNIQUES
POSTPRODUCTION & EDITING
S & D: FILM & TV PRODUCTN
CIN & LIGHT: FILM PRODUCT
CIN & LIG: BROADCAST TAPE
S & D: MAJOR FILM & TV PD
RESEARCH PROJ:DEVELOPMENT
SOUND DESIGN FOR SCREEN
MAJOR FTV RSH PROJECT

43.
44,
42.
42.
35.
18.
27.
19.
19.
18.
32.
41.
65.
10.
13.
44,
14,

135.

91.
61.
27.
27.
82.
19.
40.
89.
45,

106.
112.

99.

168.
175.
168.
175.
135.
147.
117.

29.

125.

78.

120.

27.

130.
129.
130.
136.
134.
136.

65.

135.

64.
29.

154.

29.
26.
84.
84.
86.
66.
49.
17.
35.
38.
32.
11.
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11

41

40
20
12
10
31

11
27
17
31
33
37
66
78
69
61
45
55
28

37

30

w

52
52

32
36
47

44

54

16
55
50
49
38
32

10

[ee]

Subject Code, Subject Title, Number enrolled in subject, Number of surveys received
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SFS - Online subject completions

HDFTV412
HDFTV413
HDG411
HDG412
HDG413
HDG417
HDG418
HDG419
HDG612
HDG614
HDG617
HDIND211
HDIND311
HDIND312
HDINT111
HDINT112
HDINT211
HDINT212
HDMD101
HDMD102
HDMM612
HDMM614
HDMMD111
HDMMD112
HDMMD121
HDMMD121S
HDMMD211
HDMMD212
HDMMD213
HDMMD221
HDMMD312
HDMMD313
HDPD214
HDPD314
HDPD512
HDPD514
HEF1000
HEI611
HEI621
HEI631
HEI691
HEI711
HEI721
HEI741
HEI791
HEI821
HEI841
HEI851
HEI861
HES1125
HES1230
HES1300
HES1490
HES1510
HES1610
HES1626
HES1710
HES1900
HES1910
HES1920
HES2120
HES2131
HES2146C
HES2146M
HES2330
HES2510
HES2540
HES2541
HES2621

PROD & PREPROD MJ FTV PRJ
ADV FILM & TV PRD TECH

DRS - DEMOGRAPHIC SHIFT
PRODUCT INTER & SMART ENV
DIG TECH - CONTENT CREATN
DRS - USER CENTRED DESIGN
INFORMATION DESIGN

TECH FOR THE WEB

DESIGN FOR SOCIAL GOOD
DSN RSH - DESIGN FUTURES
TECHNOLOGY FOR THE WEB
IDS - CHANGING PATTERNS
MANUFACTURING TECH
SPORTING DIRECTIONS
IDS:CONTEXT, SPACE, PLACE
INTERIOR DN COMMUNICATION
IDS: CHANG PATT & SOC SPA
DIGITAL REPRESENTATION
DESIGN FOR MULTIMEDIA 1
DESIGN FOR MULTIMEDIA 2
ANIMATION AND CHARACTER
DR - NARRATIVE STRUCTURES
2D ANIMATION

IMAGING NARRATIVE STORYBD
INTERACTIVE DSN WEB TECH
INTERACTIVE DSN WEB TECH
INTER DS GAMES & WEB APP
DIG VID CAMERA TECHNIQUES
3D MODEL FOR OBJ & ENVIRO
TYPOGRAPHY SCREEN & MOTN
MULTIMEDIA DS:NEW TECH

3D CHARACTER DN & ANIMATN
PRODUCT DSN ENGINEERING 1
PRODUCT DSN ENGINEERING 3
PROF PROJECT

PRODUCT DSN ENGINEERING 5
PROFESSIONAL ENGINEERING
NEW VENTURE LEADERSHIP
NEW VENT FIN MANAGEMENT
NEW VENTURE MARKETING
OPPORTUNITY EVALUATION
MANAGING THE GROWING BUS
FIN'L & LEGAL STRATEGIES
CREATIVITY & INNOVATION
THE BUSINESS PLAN

GROWTH VENTURE EVALUATION
NEGOTIATION & STRAT RELAT
CORP ENTREP & INNOVATION
GOV & CORP LEADERSHIP
MECHANICS OF STRUCTURES
MATERIALS AND PROCESSES
ROBOTICS & MECHCS PROJ 1
INTRODUCTION TO CHEMISTRY
CHEMISTRY 1

CONCEPTS OF BIOLOGY

PROF SKILLS/BIOTECH'S
PHILOSOPHY & PRACTICE
PRIVATE PILOT LICENCE
HUMAN FACTORS & COMMN
PRIV PILOT LICENCE (NF)
STRUCTURAL MECHANICS
TOPOGRAPHICAL ENG
COMPUTER AIDED ENG
COMPUTER AIDED ENG
THERMODYNAMICS 1
INVESTIGATIVE CHEMISTRY 1
FORENSIC & ANAL SCIENCE
ANALYTICAL CHEMISTRY
INTRO TO BIOCHEM

11.
12.
16.
19.
21.
37.
40.
21.
13.
14,
15.
65.
50.
39.
57.
57.

105.

56.

125.

11.

10.

271.

64.
53.
62.
59.
66.

168.

63.
79.
83.
40.
14,
31.
27.

147.

31.
32.
18.
29.
45,
27.
16.
19.
11.
19.
18.
12.

184.
107.
147.

17.
43.
52.
23.
16.
38.
60.
17.

249,

48.
71.
78.

161.

13.
20.

29.

12
10

22
22

g o

26

27
24
58
26
55

a1

91
20
27

15
17
61
32
12
13
10

11
37
11
13

19
14

~N 0o oo O

43
35
45

14
15

~

14

79
17
15
19
45
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SFS - Online subject completions

HES2631
HES2700
HES2710
HES2725
HES2900
HES2910
HES2930
HES2940
HES2990
HES3112
HES3121
HES3150
HES3281
HES3310
HES3350
HES3360
HES3380
HES4510
HES4520
HES4621
HES4641
HES4700
HES4710
HES4720
HES4730
HES4900
HES4960
HES4981
HES4990
HES5190
HES5191
HES5310
HES5380
HES5640
HES6132
HES6191
HES6501
HES6502
HES6503
HES6508
HES6512
HES6513
HES6603
HES6604
HES6605
HES6607
HES6611
HES6615
HES6616
HES6619
HES6630
HES6690
HES6720
HES6724
HES6726
HES6793
HES6795
HES7605
HET102

HET104

HET105

HET113

HET120

HET123

HET124

HET128

HET202

HET204

HET206

THE MICROBIAL WORLD

FOOD SCIENCE

HEALTH & ENVIRONMENTAL
FOOD SAFE PRIN & PRAC 1

AIR TRANS PILOT LICENCE 1
HUMAN FACTORS & PERFOR
AIC STRUCTURES

AIC AERODYN & PERFOR
AIRPORT PLAN OPS & MANAG
URBAN WATER RESOURCES
DESIGN OF STEEL STRUCTURE
GEOTECHNICAL ENGINEERING
MATERIALS & MANUF 2
CONTROL ENGINEERING
MACHINE DESIGN

HUMAN FACTORS
ENGINEERING MANAGEMENT 1
INVESTIGATIVE CHEM PRAC 3
ADVANCED CHEMISTRY 1
ADVANCED BIOCHEMISTRY
PRACTICAL BIOCHEMISTRY 3
RESEARCH SKILLS

ENV HEALTH SER EVALUATI
ENVIRONMENTAL MANAGEMENT
FOOD SAFETY PRINC/PRAC 2
AIR TRANSPORT PILOT LIC 3
AVIATION PROJECT

AVIATION BUS MANAGEMENT
AVIATION LEGAL FRAMEWORK
INFRASTRUCTURE DESIGN PRO
INFRASTR DETER ASSESS
MACHINE DYNAMICS 2
ENGINEERING MANAGEMENT 2
HONOURS LECTURES (BIOCHEM
MANAGMODERN DISTRIBUTION
INFR MGMT

CONCEPTS OF BIOTECHNOLOGY
THE MICROBIAL WORLD
EXPERIMENTAL BIOTECH

ADV TOPICS BIOTECHNOLOGY
FORENSIC & ANALYT SCIENCE
RESEARCH SKILLS

ORG CHANGE IN AVIATION
ADVANCED HUMAN FACTORS
HUMAN FACTORS IN MAINT
SAFETY MANAGEMENT SYSTEMS
INTRO TO AIR TRANSPORT
AICRAFT SEL, ACQ & CONTS
STRESS & FATIGE MAN IN AV
AVIATION RISK MAN AND INS
AIRPORT PLAN DESIGN (1)

ENG PROJECT CONTROL

RISK PERCEPTION ANALYSIS
RISK MANAGEMENT SYSTEMS
IND ENVIRO HF IN RISK
CONSTRUCTION LAW
CONSTRUCTION SITE OPERAT
RESEARCH DESIGN METH
INTRODUCTORY PHYSIOLOGY
LAN PRINCIPLES

PROF SKILLS - TELECOMMS
THE INTERNET & WWW 1
I/ACTIVE GAMES STRUCTURES
THE INTERNET & WWW 2
ENERGY & MOTION

PHYSICS 2

DIGITAL ELEC DESIGN
PHOTONICS 3

MODERN PHYSICS

44,
22.
19.
24,
42.
49.
53.
57.
13.
61.
45,
43.
67.
54,

114.

73.

157.

25.
30.
49.
41.
24,
18.
30.
23.
37.
38.
65.
63.
44,
57.

144,

146.

96.
23.
89.

121.

27.

468.

41.

156.

11.
10.
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32
48
12
113
17
63

Subject Code, Subject Title, Number enrolled in subject, Number of surveys received
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SFS - Online subject completions

HET208
HET210
HET213
HET215
HET219
HET222
HET227
HET233
HET240
HET308
HET312
HET313
HET314
HET316
HET317
HET324
HET336

HET378
HET401
HET407
HET408
HET410
HET417
HET424
HET425
HET436
HET515
HET527
HET528
HET550
HET556
HET6001
HET6003
HET707
HET712
HET713
HET714
HET715
HET723
HET728
HET729
HET732
HET737
HET742
HET743
HET745
HET746
HET748
HET755
HET773
HET803
HET811
HET824
HETP501
HETP502
HETP505
HETP506
HETP507
HETP508
HGM554
HIR504
HIR505
HIR506
HIR507
HIR516
HIR521
HIT1301
HIT1307

3D ANIMAT'N & SPEC EFFECT
ELECTRONICS

USER EXPERIENCE DESIGN
MULTIMEDIA APPLICAIONS
NEUROLOGICAL MONITORING
DIGITAL VIDEO AND AUDIO
NEUROPHYSIOLOGY

GAMES & I/ACTIVITY LAB 1
CELLULAR BIOPHYSICS
CIRCUITS & ELEC 2

CONTROL & AUTOMATION
TELECOMMUNICATION TECH'S
COMMUNICATIONS PRINCIPLES
ELECTROMAGNETIC WAVES
NETWORK SEC & RESILIENCE
MEDIA THEORY DVD COMPOSTG
NETWORK MODEL/ANALYSIS
NETWORK MODELLING AND ANALYSIS
INTEGRATED CIRCUIT DESIGN
MULTIMEDIA PROJECT 1
MULTIMEDIA TECHNOLOGY

BIO IMAG'N & EMER'N TECH
NETWORK ADMINISTRATION
PHOTONICS & FIBRE OPTICS

IP TECHNOLOGIES
NUCLEONICS & SPECTROSCOPY
BROADBAND M'MED NETWORKS
ADVANCED EMBEDDED SYSTEMS
SLEEP & ATTENTION

HIGHER CORTICAL FUNCTIONS
DESIGN & DEVELOP PROJ 1
DESIGN & DEVELOP PROJ 2
HDL/HIGH LEVEL SYNTHESIS
H/WARE IMPL OF COD & COMP
NEUROSCIENCE METHODS
ENTERPRISE NETWORKING
INTERNETWORK ROUTING
INTERNETWORK SWITCHING
NETWORK COMPUTING
INTERNET & WWW 2

3D MODELLING & ANIMATION
DES & MANAGMNT OF N/WORKS
MULTIMEDIA DEVELOPMENT
MM PROJECT MANAGEMENT
DIGITAL VIDEO AND AUDIO
USER EXPERIENCE DESIGN
MULTIMEDIA IMAGING
MULTIMEDIA AUTHORING

AD 3D ANIMATION & RENDER
INTRO TO NETWORK PROGRAM
INTERNET AND WWW1
HONOURS PROJECT 1
MULTIMEDIA PROJECT

MEDIA THEORY DVD COMPOSTG
ANATOMY

PHYSIOLOGY

APP HAEMATOLOGY & BIOPHYS
PERF TECHNIQUES & TECH'Y
APP ELEC & INSTRUMENT'N
CLINAPPS, OP& MANAGE'T
EBUSINESS DES COMPET ADVT
ADVANCED CAD/CAM
ROBOTICS IN MANUFG
TECHNOLOGY MANAGEMENT
ADV MANUFG PROCESSES |
MANUF MANAGT SYS

DESIGN OF PHYS FACILITIES
ALGORITHMIC PROB SOLVING
INTERNET TECHNOLOGIES

112.

22.
86.

164.

89.

121.
103.

63.
36.
63.
87.
17.

101.

84.
25.
80.
48.
48.
49.

102.

90.
14.
53.
49.
31.

36.
12.
57.
59.
47.

10.
14,

75.
25.
14,
43.
13.
18.
32.
15.
32.
19.
16.
40.
41.

105.

34

27
50
36
44
42
19

24
44

59
39
18
29
26

25
49
33

151
20
60

16

34

31
16

~

35
22
10
24
12
12
22
11
13
13
12
13
16

83
13

13
10
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20
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HIT1312
HIT1322
HIT1401
HIT1402
HIT1403
HIT1404
HIT2080
HIT2120
HIT2308
HIT2316
HIT2405
HIT2411
HIT2420
HIT2427
HIT3002
HIT3037
HIT3044
HIT3046
HIT3047
HIT3061
HIT3119
HIT3121
HIT3149
HIT3157
HIT3158
HIT3164
HIT3166
HIT3172
HIT3181
HIT3303
HIT3323
HIT3406
HIT3407
HIT3408
HIT3412
HIT3413
HIT3416
HIT3417
HIT3423
HIT3424
HIT4010
HIT7720
HIT8023
HIT8036
HIT8060
HIT8159
HIT8463
HIT8465
HMA103
HMA278
HMB110
HMS101
HMS111
HMS111P
HMS112
HMS141
HMS211
HMS213
HMS215
HMS770
HMS771
HMS772
HMS773
HMS780
HMS786
HMS792
HRMO001
HSF812
LAC200J

COMPUTER LOGIC ESSENTIALS
ENTERPRISE TECH & ARCH
INTRO BUS INFO SYSTEMS
DATABASE ANALYSIS DESIGN
ICT ENVIRONMENTS

INTRO TO PROGRAM IN NET
INTRO TO PROGRAMMING
DATA COMMS & SECURITY
SOFTWARE DEVELOP PRACTICE
USABILITY

REQMENTS ANALYSIS MODEL
BUS DATA COMM & NETWORKS
DATABASE MANAGEMENT SYS
OBJT ORIENTED PROG NET
INTRO ARTIFICIAL INTELL
PROGRAMMING IN JAVA

PROF ISSUES IN INFO TECH
ARTIFICIAL INTELL GAMES
REAL-TIME PROGRAMMING
SOFTWARE TEAM PROJECT
ENTERPRISE JAVA

INTERNET SECURITY
ANALYSIS MDLNG & DESIGN
LARGE SCALE SYSTEM DESIGN
SOFTWARE ENG PROJECT A
INTERNET NETWK INFRA

SW TEST PROC & AUTOMATION
OBJ ORIENT PROGRAM IN C++
TECH S/WARE DEVELOPMENT
DATA STRUCTURES & PATTERN
WEB PROGRAMMING
ENTERPRISE SYSTEMS

INFO SYS PROJECT MANAGMT
INFO SYS RISK & SECURITY

BIS ANALYSIS

BUSINESS INTELLIGENCE
INDUSTRY PROJECT (ANALY)
IND PROJECT (TECHNICAL)
ENTERPRISE SYS MANAGEMENT
INFO SYSTEMS MANAGEMENT
RESEARCH METHODS

SECURE NETWORKS

HUMAN COMP INTERACTION
BIS RAPIDLY CHNGNG WORLD
SYSTEMS PROJECT MGT
SOTWARE QUALITY MANAGE
MANAGING IT CAPABILITY
MANAGING IT-ENAB TRANSFOR
STATS & RSCH METHODS A
DESIGN AND MEASUREMENT 2
QUANTITATIVE ANALYSIS A
FOUNDATION MATHEMATICS
ENGINEERING MATHEMATICS 1
ENGMATHS 1 PROD DESIGN
ENGIN MATHEMATICS 2
AVIATION MATHS
ENGINEERING MATHS 3A
ENGINEERING MATHS 3B
ENGINEERING MATHS 3C
STATIST PRAC 1

STATIST PRAC 2

BASIC STATIST COMP

SURVEY RES PRACTICE
MULTIV STATISTICS

SURVEY SAMPLING

SCALE DEVEL & EVALUAT
PERFORM & REWARD MANAGMT
ADV PROFESSIONAL PRACTICE
PROGRAMMING

34.
17.

298.
287.

66.
66.

163.

52.

125.

84,
67.
54,

123.

53.
49.
41.

100.

50.
21.
26.
27.
46.
85.
10.
50.

10.

140.
143.

47.
58.

103.

45,

132.

57.
18.
50.
12.

80.

38.
24,
28.
30.
31.
31.
23.

235.
190.
390.

37.

345,

49.

105.

68.

164.

97.
59.
16.

16.

14,
10.

48.
10.
12.

13
41
111
121
17
46
56
18
52
66
60
29
60
27
15
39
51
14

30
64
27

18
16
18
58
47
17

100
67
28

119
36
44
16

24
57
22
23

14
12
10

10
70
58
109
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CAC200V
LAC300
LAI210
LAI240
LAI260
LAI300
LAM270
LAM300A
LAS100
LBC100
LBC200
LBC201
LBC202
LBC302
LBC306
LBE100
LBE200
LBE203
LBE302
LBL100
LBL200
LBL201
LBM100
LBM200
LBM201
LBM300
LCI101
LCL100
LCR100
LEB105
LEB210
LEB211
LEB212
LEB214
LEB310
LEB313
LEB500
LEB501
LEB502
LEB600
LEB601
LEB702
LMC501
LPR100
LSM100
LSM101
LSM200
LSM203
LSQ200
LSQ201
LSS100
LSS200
LSS300
LSY100
LSY201
LSY300
LSY301
LTE100
LTE200
LTE202
LTE302
LTT100
LTT201
LTT203
LTT204
LTT300
LZZ301

PROGRAMMING

IT PROF & ETHICAL ISSUES
DATABASE CONCS & MODEL
ELEC COMMS & APPS

HUMAN COMP INTERACTION
PROFESSIONAL READING
MULTIMEDIA TOOLS &CONCEPT
IMM PROD AND PROJECT A
SOFTWARE & APPLICATION
ACCOUNTING 1

COMPUTER ACCTG SYSTEMS
CORPORATE ACCOUNTING
MANAGEMENT ACCOUNTING 1
AUDITING

STRATEGIC FINANCIAL MNGT
MICROECONOMICS
MACROECONOMICS
ENVIRONMENTAL ECONOMICS
ECONOMIC DEVELOPMENT
INTRO TO COMMERCIAL LAW
COMPANY LAW

MARKETING LAW

MARKETING CONCEPTS
MARKETING BEHAVIOUR
MARKET PLANNING

PRODUCT MANAGEMENT
INFORMATION METHODS
LEARN AND COMMUNIC BEH
STATS AND RESEARCH METH
ECOMMERCE FUNDAMENTALS
BUSINESS MODELS FOR ECOMM
DERIVING BUSINESS VALUE
THE NETWORKED ECONOMY
EENTERPRISE STRATEGY
DESIGNING ECOMMERCE & EFS
EENTERPRISE PERFORMANCE
MANAGING TRANSITION EBUS
COMMUNICATIONS & ELEC CUL
BUSINESS IS FOR MANAGERS
EBUSINESS DESIGN
EMARKETING AND CUSTOMER
BUILDING INTERGRATED EBUS
BUS SUS IN A GLOB BUS ENV
PROF COMMUNICATION PRAC
TEXTS AND CONTEXTS
CULTURAL PERSPECTIVES
ECULTURE

NEW MEDIA

DESIGN AND MEAS 2

SURVEY RESEARCH METHODS
INTRO TO SOCIOLOGY
DIFFERENCE,DEVIANCE&CONF
ORGANISATIONS & SOCIETY
PSYCHOLOGY 100
DEVELOPMENTAL PSYCHOLOGY
THE PSYCHOLOGY OF PERSON
PSYCHOLOGICAL MEASUREMENT
INTRO TO MANAGEMENT
ORGANISATIONS & MGMT
ORGANISATIONAL BEHAVIOUR
LEADERSHIP AND MANAGEMENT
INTRODUCTION TO TOURISM
TOURIST DESTINATION MGMT
TOURISM SERVICES
REGIONAL ISSUES-TOURISM
TOURISM CHANNELS & TRAVEL
WORK INTEGRATED LEARNING

14,
31.
34.
26.
25.
17.
14.
12.
15.

240.

19.

103.
101.
129.

86.

236.
100.

34.
32.

209.
163.

36.

194.

46.

124.
140.
127.

36.

213.

150.

94,
67.

127.
121.

60.
50.
33.

238.
183.
171.
165.

59.
66.
37.
50.
56.
20.
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